g%REAGON The Brand Visual Identity Journey

e Generating a purpose-driven visual identity
e Applying this new visual identity
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Process
Brand Step 1
.ran Development of (2) Visual Languages
Visual a. Typography / Fonts
. b. Color Pallette
Identlty C. Iconography

d. Animation
e. Photography
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Process
Step 2
Choose 1Language - Selected Identity Refinement
Brand Outcome: A New Visual Identity
Visual A style guide / set of values for all internal and external content,
messaging, branded materials and product / student platform
Identity design.

° A brand that organically attains Fortune 1000
stakeholder attention and respect

. A brand that continues to attract Gen-Z tastemakers &
students

° A brand that looks Series A+ ready
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Process
Brand Step 3
Visual Visual Application to Core Channels and Assets

Identity

Core brand channel updates (website, landing page, social
profiles), sales and marketing content template revamp (decks,
email, video content, etc.), product UI/UX implications
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Empower TOMorrow’s
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Join us in engaging innovative and under-
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his content is intended only for the use of the individual or entity to which it is addressed, and may contain information that is privileged, confidential,

and exempt from disclosure under applicable law. Any dissemination, distribution or reproduction by unauthorized persons is ictly prohibited
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Brand
Guidelines



Brand Values &
Personality

Academic
Authentic
Impact-Focused
Professional

Focused
Ambitious
World-Class
Learning




Logo

Brand Basics

CLEARSPACE
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MINIMUM SIZE

PARAGON
SN 20px

80px

PARAGON PARAGON
ONE ONE

v/ Light background X Changing logo color /' Dark backgrounds +/ Dark photo/graphic backgrounds X Placing on busy backgrounds

USAGE
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Color

Limited, Bold Palette PRIMARY SECONDARY

Black Highlighter Plum
#000000 #ffe62d #634799




Typography

Brand Fonts

Abcdefghijkimnopqgrstuvwxyz0123456789

INTER EXTRA BOLD

Abcdefghijkimnopqrstuvwxyz0123456789

INTER EXTRA BOLD

Abcdefghijkimnopqrstuvwxyz0123456789

INTER EXTRA SEMIBOLD

Abcdefghijklmnopqrstuvwxyz0123456789

INTER EXTRA REGULAR

Abcdefghijkimnopqgrstuvwxyz0123456789

INTER EXTRA LIGHT

Abcdefghijklmnopgrstuvwxyz0123456789

ROBOTO MONO REGULAR

Abcdefghijklmnopqrstuvwxyz0123456789

ROBOTO MONO BOLD



Typography

Sample Application

H1- HEADLINE
Inter, ExtraBold

H2 - SUB-HEADLINE
Roboto Mono, Regular

H3 - HEADLINE

Inter, ExtraBold

BODY TEXT
Inter, Regular

Make your
social impact
vision a reality

Enter an online classroom, reach
the world’s most ambitious students

Real-Work-Based Learning

Ut faccum et que comnis suntium quosapi ditatia er-
ore a rem et qui debit aut eiumet rehendem eos sol-
orum quatibu sandam fugiatet as dollabo repedisqui
dolupis et voluptisi quatur, cuptat.

Only use for sub-
headlines with
small character
counts — not as
body copy

Headline accent
line should span
column width

Line should be
equal weight to
character stem,
spaced two units
above type

€c



Photography

Expressive Student Portraits




Graphic Elements

Simply, Playful Elements
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lllustration + Icons

Sample Inspiration




Sample Application

Current Web and Presentation Design
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