
The Brand Visual Identity Journey
● Generating a purpose-driven visual identity
● Applying this new visual identity 
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Visual 

Identity

Process
Step 1
Development of (2) Visual Languages 

a. Typography / Fonts
b. Color Pallette
c. Iconography
d. Animation
e. Photography
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Step 2 
Choose 1 Language - Selected Identity Refinement 

Outcome: A New Visual Identity 
A style guide / set of values for all internal and external content, 
messaging, branded materials and product / student platform 
design.

● A brand that organically attains Fortune 1000 
stakeholder attention and respect

● A brand that continues to attract Gen-Z tastemakers & 
students 

● A brand that looks Series A+ ready 
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Step 3 
Visual Application to Core Channels and Assets 

Core brand channel updates (website, landing page, social 
profiles), sales and marketing content template revamp (decks, 
email, video content, etc.), product UI/UX implications



Paragon 
One 

A Minimalist Canvas to Build From…

Early Career Edu. 
Up-Skill Platforms 

Attributes
● “A Real Work-Based 

Learning Experience”
● “Custom, Comprehensive & 

Robust Curriculum”
● “Textually-Dense”
● “Academic”
● “For the Ambitious”
● “World-class” 
● “Engageable to diverse 

audience - all corners of 
globe”

● “...Down To Business… Less 
Frills”

● “Impact”
● Minimalist Look & Feel

Audiences: Gen-Z & Fortune 1000 
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Values / Attributes
● Ambitious
● Professional
● An Authentic Real Work 

Experience
● Substance
● Focused
● Social Impact
● For A Global Community
● World-Class
● Academic
● Modern-Mid-Century 

Textbook 

Value-Aligned Brands



Values / Attributes
● Accessible
● Corporate but Fun
● Silicon-Valley 
● Approachable
● Inclusive
● Authentic
● Software Meets 

Service
● Trustworthy
● Big Brand That 

Doesn’t Want to 
Appear Evil
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Value-Aligned Brands



Selected Direction



Brand Style Guide

This content is intended only for the use of the individual or entity to which it is addressed, and may contain information that is privileged, confidential, 
and exempt from disclosure under applicable law. Any dissemination, distribution or reproduction by unauthorized persons is strictly prohibited.






















